COMPANY UPDATE

DABUR

Science of Ayurveda wins over Faith

India Equity Research| Consumer Goods

Dabur remains amongst our top picks in staples. And, our recent
interaction with the top management reaffirms our confidence in the
company’s ability to sustain double digit volume growth in FY19. Key
strategic initiatives that bolster our optimism are: (i) focus on innovation
& improving market leadership; (ii) aggressive ad spends; and (iii)
enhancing direct distribution (Project Buniyaad). In our view, Dabur is
best placed to regain share from some of the herbal companies that are
facing a slowdown. This coupled with improving rural economy bodes
well for Dabur. Hence, we raise our target multiple to 50x (45x earlier)
and arrive at revised TP of INR560 (INR505 earlier). Maintain ‘BUY’.

Robust volume momentum to sustain in FY19

Dabur’s 21% volume growth in Q1FY19 was a pleasant surprise and management has
mentioned that this momentum has sutained in July as well. Dabur is confident of
clocking double digit volume spurt in the balance three quarters of FY19 (despite less
favourable base). Dabur perceives election sops as an added filip to growth vector.
Moreover, the company is working on increasing e-commerce presence and is also
closing a few M&A deals which, we believe, can be an added kicker.

Innovation and renovation to aid market share gains

Apart from core brands, management has sharpened focus on accelerating growth of
scalable brands like Dabur Lal Tail, Pudin Hara, Honitus, etc.,—each with a potential
to become a INR1bn plus brand (from ~INRO.1bn now). Dabur’s strategy of gaining
overall market leadership entails strenghtening ayurvedic offerings, regionalisation,

offering products for Gen Y & Z, premiumisation and deepening distribution.

Outlook and valuations: Going strong; maintain ‘BUY’

We expect volume recovery to sustain aided by expansion of the herbal market,
premiumisation, new launches and uptick in rural spending. We assign 50x (10%
discount to HUL's) and ascribe TP of INR560. At CMP, the stock is trading at 43x FY20E
EPS. We maintain ‘BUY/SO’.

Financials

Year to March FY17 FY18 FY19E FY20E
Revenues (INR mn) 77,014 77,219 89,395 99,647
Rev. growth (%) (2.1) 0.3 15.8 11.5
EBITDA (INR mn) 15,089 16,174 19,269 21,887
Adjusted Profit (INR mn) 12,769 13,718 17,054 19,542
Adjusted Diluted EPS (INR) 7.2 7.8 9.6 11.1
EPS growth (%) 1.4 7.6 24.3 14.6
Diluted P/E (x) 65.9 61.2 49.3 43.0
EV/EBITDA (x) 554 51.7 43.0 37.4
ROAE (%) 28.2 259 27.6 27.3
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Table 1: Trends at a glance

Category growth rate (%)

Q2FY16 Q3FY16 Q4FY16 QI1FY17 Q2FY17 Q3FY17 QA4FY17 QI1FY18 Q2FY18 Q3FY18 QA4FY18 QI1FY19

Domestic volume growth
Hair Care

Oral Care
HealthBupplements
Digestives

Skin Care

Home Care

OTC & Ethicals

Food

International contribution to revenue

International CC growth
GCC

Egypt
EBITDA margins

5.0 (2.5) 7.0 4.1 45 (5.0)
9.4 2.0 6.0 (33) (46) (22.8)
18.7 105 18.3 116 0.8 (5.1)
9.0 (7.1) 2.0 (11)  (5.6) (14.5)
1.6 (2.4) 6.5 (56)  (3.4) (10.7)
22 9.5 (22)  (3.1) 66  (11.4)
12.4 8.4 19.3 2.1 19.9 (5.2)
10.8 7.5 71 (101)  (0.7) (11.7)
24 (237) 117 43 15.2 52.2
330 310 300 340 340 300
NA NA NA NA NA NA
9.0 10.0 5.0 NA NA NA
NA 70 270 NA NA NA
206 19.2 207 17.9 206 18.0

24
(4.0)
3.6
5.0
(5.0)
(0.6)
(6.5)
(4.0)
7.9
25.0

NA
NA
NA
21.8

(

(4.4) 7.2 13.0 7.7 21.0
11.0) 23 16.7 8.8 18.8
1.5 22.8 23.0 11.0 173
(7.0) 3.0 19.5 14.0 27.5
4.0 11.7 19.3 7.2 21.6
4.0 15.8 14.5 8.5 27.1
6.2 10.1 36.0 0.5 17.4
(6.6) 55 8.7 NA NA
(83) 117 0.1 2.0 26.8
31.0 28.5 27.0 26.2 30.3
(2.2) 3.9 5.0 16.8 10.5
NA NA NA NA NA
NA NA NA NA NA
16.4 21.4 20.5 23.9 18.6

Mr. Sunil Duggal,
CEO, Dabur India

already started yeilding positive gains.

Source: Company, Edelweiss research

Project Buniyaad: Laying foundation of distribution spurt

Dabur currently has the third-largest distribution network in India—>6.3mn outlets. The
company’s direct reach has been steadily rising from 0.91mn outlets in FY17 to 1.02mn in
FY18 and is likely to hit 1.2mn outlets in FY19.

Management has delineated the path under Project Buniyaad. Growth in urban geographies
will be achieved via optimally utilising channel-based approach. In rural areas, growth will
be targeted by spliting front-line teams into two to deepen reach and frequency—this has

Fig. 1: Project Buniyaad—Laying the foundation of larger distribution, higher efficiencies and improved hygiene
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Mr. Mo‘hit.Mthotra,
CEO - India Business,
Dabur India

Dabur

Apart from this, Dabur is planning to harness channels of future—e-commerce and modern
trade. The company is also increasingly using data analytics to generate demand—google
analytics, per capita incomes, etc. Analytical devices bought by Dabur were suited for
foreign markets but with requirement refinements they can now be easily used for Indian
markets. Getting these capabilities will help Dabur in solving the demand fulfillment and
generation problem in two years.

We believe this will increasingly aid Dabur in expanding its reach, anable range selling and
aid in overall volume growth.

Fig 2: Growth drivers by channel
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Source: Company, Edelweiss research

E-commerce channel to boost revenue growth prospects

Management reiterated its sharpened focus on market share gains. Dabur perceives e-
commerce as a huge opportunity and accordingly it has devised a new plan to launch new
products on the platform.

The strategy is to launch new products first on the e-commerce platform, followed by
modern trade and general trade. The online platform’s rising importance is also reflected in
its revenue contribution—currently at 2.0% from 0.2%.

Unlike US where only one player is dominant, India will see three-four large players in
grocery. Flipkart-Walmart are likely to be serious players in FMCG e-commerce. In spite of
this, Dabur does not see any increasing challenge on its e-commerce platform since it is
already profitable at the P&L level.

RISE: Regionalisation strategy

This strategy will be divided into: (i) Regional Insights — Long-term strategic plans; and (ii)
Speed of Execution — Quick wins, low investments.

Regional insights will be achieved through:

i.  Capture consumer, packaging and media insights.
ii.  Use analytics for specific meaningful actions.

iii. Dive into new adjacent categories.

iv. New regions to provide fresh growth opportunities.

Edelweiss Securities Limited
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Speed of execution to be achieved via:
i. Trade interventions.

ii. Activations and visibility drives.
iii. Distribution initiatives.

iv. Consumer promotions.

To cite an example for regionalisation strategy:

i.  Dabur Vatika’s hair fall product is different for North and South India. Low cost hair oils
— 2 variants are launched in different states which will have local ingredients —
Bringharaj, mustard, etc. which helps in regionalisation.

ii. 90% of international products are not in sold by Dabur in India. This indicates the
extent of the company’s regionalisation in the international market and India’s
potentail opportunity pie.

iii. Dabur will also localise Brand Ambasaadors for regional products.

iv. Within the existing basket, management believes it has more opportunity in South and
North East India and this catch up will be done through regionalisation.

v. In UP, management believes Dabur Red Toothpaste is under indexed and more will be
done.

While, there are different names but essentially Dabur is also trying to adopt cluster system
which has given phenomenal results for HUL and we believe the same to happen for Dabur
as well.

Margin to be stable despite higher ad spends

Management expects operating margin growth to be in the same range as sales growth. It
envisages significant spurt in ad spends to support new launches. The company is further
planning to change the ad spends mix in favour of digital ads since it expects the digital
platform to not only provide an additional coverage, but also help generate demand using
analytics.

Despite higher ad spends, management expects no contraction in overall margin as it
harnesses cost optimisation measures—reduction in logistics cost, cut in finished goods
inventory, improved range availability, improved lead time adherence, among others.

Eg — The company defending its hair oil market share by the flanker strategy and in juice via
promotions are cases in point.

Strategy for international business

In FY18, Dabur’s international business was impacted by geopolitical headwinds and
currency devaluation. However, by FY18 end, green shoots of recovery were evident in GCC
and SSA markets. Moreover, Namaste business has also turned around with improvement in
profitability.
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Chart 1: Sales by region
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Fig 3: MENA and SSA GDP growth expected to improve
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Go-to-market strategy:

e  Distributors’ restructuring.

e  Real-time analytics.
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Source: Company, Edelweiss research

Capitalise on the global back-to-nature trend.

Introduce more LUPs to drive penetration.

Joint Business Planning (JBP) with key accounts.

Edelweiss Securities Limited



Consumer Goods

Cost management:

e  (Cost saving initiatives.

e Manufacturing efficiencies.

Media spends

Dabur has also increased media spends in international markets. This has helped it garner
higher market share. Some of the recent media spends are:

Fig. 4: Increasing ad spends in international markets
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Strengthening the team

Dabur has started working on strengthing its organisation matrix by hiring many new heads
such as e-commerce head, parlor channel head, healthcare head, OTC head, ayureda head
as well as digital head.

Edelweiss Securities Limited
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Company Description

Dabur has two divisions in India (Consumer care division and Foods division) apart from its
international operations. Consumer care division (CCD) offers a wide range of products in
hair care, oral care, health supplements, digestives and candies, baby and skin care products
based on ayurveda, over-the-counter (OTC) products, and branded ethical and classic
products. The second division, Dabur Foods produces fruit juices, cooking pastes, sauces,
and items for institutional food purchases. Dabur is well placed among its Consumer Goods
peers because of its positioning as an Indian company whose products are derived from
exotic sources such as ancient ayurvedic texts and natural ingredients such as herbs.

The company has various brand leaders in different market segments - Dabur
Chyawanprash, a health tonic, and Hajmola - a digestive tablet. Real, launched during 1996-
97, has also successfully become the leader in the market.

Investment Theme

Dabur’s broad product portfolio provides a good play on Indian Consumer Goods spend by
virtue of its strong presence in less penetrated and high growth categories. Dabur’s
positioning on the ‘health and wellness’ platform, backed by its ANH
(ayurvedic/natural/herbal) image is very progressive. This, combined with its demonstrated
ability to create new categories and sub-categories, makes it well-placed to capture lifestyle
changes-led growth in the Consumer Goods space. Dabur has also demonstrated its ability
to make and integrate smart acquisitions (Balsara) that complement its product portfolio
and thereby drive inorganic growth. Improvement in margins of foods and international
businesses are expected to result in improvement in margins for the consolidated
operations.

Key Risks

A slowdown in rural demand due to lower government spending or monsoon failure could
impact Dabur’s revenues significantly.

Further rise in competitive intensity in categories like Shampoo, Oral care, hair oils, juice
(ITC has come out with aggressive ads and national rollout) may put pressure on volumes.

Edelweiss Securities Limited
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Financial Statements

Key Assumptions Income statement (INR mn)
Year to March FY17 FY18 FY19E FY20E Year to March FY17 FY18 FY19E FY20E
Macro Net revenue 76,801 76,538 88,647 98,824
GDP(Y-0-Y %) 7.1 6.5 7.1 7.6  Other Operating Income 214 680 748 823
Inflation (Avg) 4.5 3.6 4.5 5.0 Total operating income 77,014 77,219 89,395 99,647
Repo rate (exit rate) 6.3 6.0 6.3 6.5 Materials costs 38,432 38,199 44,684 49,497
USD/INR (Avg) 67.1 64.5 68.0 69.0 Employee costs 7,896 7,928 8,865 9,784
Company Ad. & sales costs 6,461 6,067 7,092 7,906
Int rate on debt (%) 6.1 6.1 5.6 5.6  Other Expenses 9,135 8,850 9,485 10,574
Revenue growth (Y-o-Y %) EBITDA 15,089 16,174 19,269 21,887
Hair care (7.8) 0.1 12.2 10.0 Depreciation 1,429 1,622 1,566 1,713
Health supplements (4.6) 6.0 12.8 14.0 EBIT 13,661 14,553 17,703 20,174
Oral care 3.1 10.6 15.0 15.0 Less: Interest Expense 540 531 497 441
Digestives (6.3) 4.9 14.5 12.0 Add: Other income 2,983.5 3,051.8 4,111.22 4,695.31
OTC and ethicals (6.5) - 24.2 14.3  Profit Before Tax 16,104 17,074 21,317 24,428
Home care 4.1 3.9 12.5 13.0  Less: Provision for Tax 3,303 3,354 4,263 4,886
Skin care (2.4) 4.9 12.5 15.0  Less: Minority Interest 31 2 - -
Foods 13.0 (4.2) 23.6 12.8  Exceptional items - (145) - -
Volume growth (domestic) 2.0 6.0 12.0 11.5 Reported Profit 12,769 13,573 17,054 19,542
Price change (domestic) (3.0) (8.3) 9.8 0.9 Exceptional Items - (145) - -
International bus growth (5.3) (2.6) 10.0 8.7  Adjusted Profit 12,769 13,718 17,054 19,542
Excise (% Dom Sales) 1.0 1.0 1.0 1.0 Shareso /s (mn) 1,759 1,762 1,762 1,762
Staff costs (% of rev) 10.3 10.4 10.0 9.9  Adjusted Basic EPS 7.3 7.8 9.7 11.1
COGS as % of sales (Con) 49.9 49.5 50.0 49.7  Diluted shares o/s (mn) 1,770 1,768 1,768 1,768
COGS as % of sales (std) 16.5 16.6 16.0 16.9  Adjusted Diluted EPS 7.2 7.8 9.6 11.1
A&P as % of sales 8.4 7.9 8.0 8.0  Adjusted Cash EPS 8.1 8.7 10.6 121
Coccnut oil (% of COGS) 6.7 6.6 9.4 8.9  Dividend per share (DPS) 2.3 7.5 3.9 4.4
Paradichlorbenzene-%COGS 4.2 4.2 4.4 4.1 Dividend Payout Ratio(%) 32.0 114.4 40.0 40.0
LLP(Dom) as % of COGS 5.5 6.0 8.1 7.7
Gold (Dom) as % of COGS 3.0 3.0 3.1 3.0 Common size metrics
Sorbitol (as % of COGS) 3.6 3.6 3.8 4.1  Year to March FY17 FY18 FY19E FY20E
Amla Green as % of COGS 1.2 1.2 1.3 1.2 Materials costs 49.9 49.5 50.0 49.7
Financial assumptions Ad. & sales costs 8.4 7.9 7.9 7.9
Tax rate (%) 20.5 19.6 20.0 20.0 EBITDA margins 19.6 20.9 21.6 22.0
Capex (INR mn) 2,889 2,031 3,085 3,000 Net Profit margins 16.7 179 19.2 19.8
Debtor days 35 32 30 30
Inventory days 105 113 99 99  Growth ratios (%)
Payable days 125 130 120 120  Year to March FY17 FY18 FY19E FY20E
Cash conversion cycle 14 15 9 9  Revenues (2.1) 0.3 15.8 11.5
Dep. (% gross block) 5.3 5.5 4.9 4.9 EBITDA (0.6) 7.2 19.1 13.6
Dividend payout 32.0 1144 40.0 40.0  Adjusted Profit 2.1 7.4 24.3 14.6
Yield on cash 8.4 7.4 10.0 9.7
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Dabur

Balance sheet (INR mn) Cash flow metrics

As on 31st March FY17 FY18 FY19E FY20E  Year to March FY17 FY18 FY19E FY20E
Share capital 1,762 1,762 1,762 1,762 Operating cash flow 12,368 10,890 19,859 21,131
Reserves & Surplus 46,712 55,304 64,373 74,766 Financing cash flow (3,390) (5,744) (9,482) (10,591)
Shareholders' funds 48,474 57,065 66,134 76,527 Investing cash flow (8,169)  (5,402) (3,085)  (3,000)
Minority Interest 248 265 265 265 Net cash Flow 809 (256) 7,293 7,540
Long term borrowings 4,749 3,643 3,255 2,866 Capex (2,889) (2,031) (3,085) (3,000)
Short term borrowings 5,045 5,731 5,120 4,508 Dividend paid (4,918) (15,536) (7,985) (9,150)
Total Borrowings 9,795 9,375 8,375 7,375 Share issue/(buyback) 2 - - -
Long Term Liabilities 534 608 608 608

Def. Tax Liability (net) 1,080 1,091 1,091 1,091 Profitability and efficiency ratios

Sources of funds 60,131 68,403 76,472 85,865 Year to March FY17 FY18 FY19E FY20E
Gross Block 28,427 30,458 33,458 36,458  ROAE (%) 28.2 25.9 27.6 27.3
Net Block 15,340 16,063 17,497 18,784  ROACE (%) 30.7 28.1 30.8 31.3
Capital work in progress 421 415 500 500 Inventory Days 105 113 99 99
Intangible Assets 4,244 4,219 4,219 4,219 Debtors Days 35 32 30 30
Total Fixed Assets 20,005 20,696 22,215 23,502 Payable Days 125 130 120 120
Non current investments 25,118 30,918 30,918 30,918 Cash Conversion Cycle 14 15 9 9
Cash and Equivalents 10,456 10,195 17,487 25,027 Current Ratio 1.9 1.9 2.2 2.5
Inventories 11,067 12,562 12,120 13,425 Debt/EBITDA (x) 0.6 0.6 0.4 0.3
Sundry Debtors 6,504 7,061 7,348 8,190  Debt/Equity (x) 0.2 0.2 0.1 0.1
Loans & Advances 3,871 804 804 804  Adjusted Debt/Equity 0.2 0.2 0.1 0.1
Other Current Assets 289 4,781 4,781 4,781  Net Debt/Equity - - (0.1) (0.2)
Current Assets (ex cash) 21,732 25,208 25,053 27,200 Interest Coverage Ratio 25.3 27.4 35.6 45.7
Trade payable 13,027 14,103 14,691 16,273

Other Current Liab 4,153 4,510 4,510 4,510  Operating ratios

Total Current Liab 17,180 18,613 19,201 20,783  Year to March FY17 FY18 FY19E FY20E
Net Curr Assets-ex cash 4,552 6,595 5,852 6,418  Total Asset Turnover 1.4 1.2 1.2 1.2
Uses of funds 60,131 68,403 76,472 85,865 Fixed Asset Turnover 4.2 3.9 4.3 4.5
BVPS (INR) 27.4 32.3 37.4 433 Equity Turnover 1.7 1.5 1.4 1.4
Free cash flow (INR Valuation parameters

Year to March FY17 FY18 FY19E  FY20E Year to March FY17 FY18 FY19E FY20E
Reported Profit 12,769 13,573 17,054 19,542 Adj. Diluted EPS (INR) 7.2 7.8 9.6 11.1
Add: Depreciation 1,429 1,622 1,566 1,713 Y-o0-Y growth (%) 1.4 7.6 24.3 14.6
Interest (Net of Tax) 429 426 398 353 Adjusted Cash EPS (INR) 8.1 8.7 10.6 12.1
Others (1,049)  (5,706) 99 88 Diluted P/E (x) 65.9 61.2 49.3 43.0
Less: Changes in WC 1,211 (975) (743) 566 P/B (x) 17.4 14.7 12.7 11.0
Operating cash flow 12,368 10,890 19,859 21,131 EV / Sales (x) 10.8 10.8 9.3 8.2
Less: Capex 2,889 2,031 3,085 3,000 EV / EBITDA (x) 55.4 51.7 43.0 37.4
Free Cash Flow 9,479 8,859 16,775 18,131 Dividend Yield (%) 0.5 1.6 0.8 0.9

Peer comparison valuation

Market cap Diluted P/E (X) EV / EBITDA (X) ROAE (%)
Name (USD mn) FY19E FY20E FY19E FY20E FY19E FY20E
Dabur 12,006 49.3 43.0 43.0 37.4 27.6 27.3
Bajaj Corp 882 25.8 24.1 199 17.7 47.8 50.3
Colgate 4,552 41.2 36.9 25.5 22.8 46.0 44.8
Emami 3,635 64.3 48.4 30.0 24.7 18.7 22.2
Marico 6,994 51.7 44.0 35.2 29.9 34.7 347

Source: Edelweiss research
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Additional Data

Directors Data

Dr. Anand Burman
Mr. Saket Burman
Mr. P. D. Narang
Mr. R. C. Bhargava
Dr. S. Narayan

S. K. Bhattacharyya

Chairman

Promoter Director

Executive Director

Independent Non-Executive Director
Independent Non-Executive Director
Independent Non-Executive Director

Mr. Amit Burman
Mr. Mohit Burman
Mr. Sunil Duggal
Mr. P. N. Vijay

Dr. Ajay Dua

Ms. Falguni Nayar

Vice Chairman

Promoter Director
Executive Director, Chief Executive Officer
Independent Non-Executive Director
Independent Non-Executive Director
Independent Non-Executive Director

Auditors - Walker Chandiok & Co, LLP

Top 10 holdings

*as per last annual report

Perc. Holding

Perc. Holding
Life Insurance Corp Of India 4.24 Matthews Intl Capital Management 1.94
Commonwealth Bank Of Australia 1.76 Blackrock Inc 1.46
Aditya Birla Sun Life Asset Mgmt 1.38 Barclays Mrct Bank Ltd 1.20
Vanguard Group 1.06 ICICI Prudential Asset Mgmt Co 0.80
Franklin Templeton Asset Managemen 0.61 Genesis Asset Managers Llp 0.49
*as per last available data
Bulk Deals
Data Acquired / Seller B/S Qty Traded Price
No Data Available
*in last one year
Insider Trades
Reporting Data Acquired / Seller B/S Qty Traded
21 Aug 2018 Sunil Duggal Sell 40515.00
20 Aug 2018 Sunil Duggal Sell 30000.00
13 Aug 2018 Sunil Duggal Sell 23630.00
27 Mar 2018 Ratna Commercial Enterprises Private Ltd Buy 37456.00
22 Mar 2018 Ratna Commercial Enterprises Private Ltd Buy 52544.00
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 RATING & INTERPRETATION _

STOCK
RATING

Company Absolute Relative Relative | Company Absolute Relative  Relative]

reco reco risk reco reco Risk
Asian Paints BUY SO M Bajaj Corp HOLD SuU H
Berger Paints BUY SO Britannia Industries BUY SO
Colgate HOLD SP Dabur BUY SO
Emami HOLD SP Future Consumer BUY SP
GlaxoSmithKline Consumer Healthcare HOLD SU Godrej Consumer BUY SO
Hindustan Unilever SP ITC HOLD SP
Marico SP Nestle Ltd HOLD SP
Pidilite Industries SP United Spirits BUY SP

ABSOLUTE RATING

Ratings Expected absolute returns over 12 months
Buy More than 15%
Hold Between 15% and - 5%

Reduce Less than -5%

RELATIVE RETURNS RATING
Ratings Criteria
Sector Outperformer (SO) Stock return > 1.25 x Sector return
Sector Performer (SP) Stock return > 0.75 x Sector return
Stock return < 1.25 x Sector return

Sector Underperformer (SU) Stock return < 0.75 x Sector return

Sector return is market cap weighted average return for the coverage universe
within the sector

RELATIVE RISK RATING

Ratings Criteria

Low (L) Bottom 1/3rd percentile in the sector
Medium (M) Middle 1/3rd percentile in the sector
High (H) Top 1/3rd percentile in the sector

Risk ratings are based on Edelweiss risk model

SECTOR RATING
Ratings Criteria
Overweight (OW) Sector return > 1.25 x Nifty return
Equalweight (EW) Sector return > 0.75 x Nifty return

Sector return < 1.25 x Nifty return

Underweight (UW) Sector return < 0.75 x Nifty return
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DISCLAIMER

Edelweiss Securities Limited (“ESL” or “Research Entity”) is regulated by the Securities and Exchange Board of India (“SEBI”) and is
licensed to carry on the business of broking, depository services and related activities. The business of ESL and its Associates (list
available on www.edelweissfin.com) are organized around five broad business groups — Credit including Housing and SME
Finance, Commodities, Financial Markets, Asset Management and Life Insurance.

This Report has been prepared by Edelweiss Securities Limited in the capacity of a Research Analyst having SEBI Registration
No.INH200000121 and distributed as per SEBI (Research Analysts) Regulations 2014. This report does not constitute an offer or
solicitation for the purchase or sale of any financial instrument or as an official confirmation of any transaction. Securities as
defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency
Derivatives. The information contained herein is from publicly available data or other sources believed to be reliable. This report is
provided for assistance only and is not intended to be and must not alone be taken as the basis for an investment decision. The
user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it
deems necessary to arrive at an independent evaluation of an investment in Securities referred to in this document (including the
merits and risks involved), and should consult his own advisors to determine the merits and risks of such investment. The
investment discussed or views expressed may not be suitable for all investors.

This information is strictly confidential and is being furnished to you solely for your information. This information should not be
reproduced or redistributed or passed on directly or indirectly in any form to any other person or published, copied, in whole or in
part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or
resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use
would be contrary to law, regulation or which would subject ESL and associates / group companies to any registration or licensing
requirements within such jurisdiction. The distribution of this report in certain jurisdictions may be restricted by law, and persons
in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date
of this report and there can be no assurance that future results or events will be consistent with this information. This information
is subject to change without any prior notice. ESL reserves the right to make modifications and alterations to this statement as
may be required from time to time. ESL or any of its associates / group companies shall not be in any way responsible for any loss
or damage that may arise to any person from any inadvertent error in the information contained in this report. ESL is committed
to providing independent and transparent recommendation to its clients. Neither ESL nor any of its associates, group companies,
directors, employees, agents or representatives shall be liable for any damages whether direct, indirect, special or consequential
including loss of revenue or lost profits that may arise from or in connection with the use of the information. Our proprietary
trading and investment businesses may make investment decisions that are inconsistent with the recommendations expressed
herein. Past performance is not necessarily a guide to future performance .The disclosures of interest statements incorporated in
this report are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in
the report. The information provided in these reports remains, unless otherwise stated, the copyright of ESL. All layout, design,
original artwork, concepts and other Intellectual Properties, remains the property and copyright of ESL and may not be used in
any form or for any purpose whatsoever by any party without the express written permission of the copyright holders.

ESL shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including
network (Internet) reasons or snags in the system, break down of the system or any other equipment, server breakdown,
maintenance shutdown, breakdown of communication services or inability of the ESL to present the data. In no event shall ESL be
liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or
expenses arising in connection with the data presented by the ESL through this report.

We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers
simultaneously, not all customers may receive this report at the same time. We will not treat recipients as customers by virtue of
their receiving this report.

ESL and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to
time, have long or short positions in, and buy or sell the Securities, mentioned herein or (b) be engaged in any other transaction
involving such Securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the
subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or have other
potential/material conflict of interest with respect to any recommendation and related information and opinions at the time of
publication of research report or at the time of public appearance. ESL may have proprietary long/short position in the above
mentioned scrip(s) and therefore should be considered as interested. The views provided herein are general in nature and do not
consider risk appetite or investment objective of any particular investor; readers are requested to take independent professional
advice before investing. This should not be construed as invitation or solicitation to do business with ESL.
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ESL or its associates may have received compensation from the subject company in the past 12 months. ESL or its associates may
have managed or co-managed public offering of securities for the subject company in the past 12 months. ESL or its associates
may have received compensation for investment banking or merchant banking or brokerage services from the subject company in
the past 12 months. ESL or its associates may have received any compensation for products or services other than investment
banking or merchant banking or brokerage services from the subject company in the past 12 months. ESL or its associates have
not received any compensation or other benefits from the Subject Company or third party in connection with the research report.
Research analyst or his/her relative or ESL’s associates may have financial interest in the subject company. ESL and/or its Group
Companies, their Directors, affiliates and/or employees may have interests/ positions, financial or otherwise in the
Securities/Currencies and other investment products mentioned in this report. ESL, its associates, research analyst and his/her
relative may have other potential/material conflict of interest with respect to any recommendation and related information and
opinions at the time of publication of research report or at the time of public appearance.

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange
rates can be volatile and are subject to large fluctuations; ( ii) the value of currencies may be affected by numerous market
factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes in
interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the
value of the currency. Investors in securities such as ADRs and Currency Derivatives, whose values are affected by the currency of
an underlying security, effectively assume currency risk.

Research analyst has served as an officer, director or employee of subject Company: No
ESL has financial interest in the subject companies: No

ESL’s Associates may have actual / beneficial ownership of 1% or more securities of the subject company at the end of the month
immediately preceding the date of publication of research report.

Research analyst or his/her relative has actual/beneficial ownership of 1% or more securities of the subject company at the end of
the month immediately preceding the date of publication of research report: No

ESL has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately
preceding the date of publication of research report: No

Subject company may have been client during twelve months preceding the date of distribution of the research report.

There were no instances of non-compliance by ESL on any matter related to the capital markets, resulting in significant and
material disciplinary action during the last three years except that ESL had submitted an offer of settlement with Securities and
Exchange commission, USA (SEC) and the same has been accepted by SEC without admitting or denying the findings in relation to
their charges of non registration as a broker dealer.

A graph of daily closing prices of the securities is also available at www.nseindia.com

Analyst Certification:

The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about
the subject company or companies and its or their securities, and no part of his or her compensation was, is or will be, directly or
indirectly related to specific recommendations or views expressed in this report.

Additional Disclaimers

Disclaimer for U.S. Persons

This research report is a product of Edelweiss Securities Limited, which is the employer of the research analyst(s) who has
prepared the research report. The research analyst(s) preparing the research report is/are resident outside the United States
(U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are not subject to
supervision by a U.S. broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required
to otherwise comply with U.S. rules or regulations regarding, among other things, communications with a subject company, public
appearances and trading securities held by a research analyst account.

This report is intended for distribution by Edelweiss Securities Limited only to "Major Institutional Investors" as defined by Rule
15a-6(b)(4) of the U.S. Securities and Exchange Act, 1934 (the Exchange Act) and interpretations thereof by U.S. Securities and
Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major Institutional Investor as
specified above, then it should not act upon this report and return the same to the sender. Further, this report may not be copied,
duplicated and/or transmitted onward to any U.S. person, which is not the Major Institutional Investor.
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In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC
in order to conduct certain business with Major Institutional Investors, Edelweiss Securities Limited has entered into an
agreement with a U.S. registered broker-dealer, Edelweiss Financial Services Inc. ("EFSI"). Transactions in securities discussed in
this research report should be effected through Edelweiss Financial Services Inc.

Disclaimer for U.K. Persons

The contents of this research report have not been approved by an authorised person within the meaning of the Financial
Services and Markets Act 2000 ("FSMA").

In the United Kingdom, this research report is being distributed only to and is directed only at (a) persons who have professional
experience in matters relating to investments falling within Article 19(5) of the FSMA (Financial Promotion) Order 2005 (the
“Order”); (b) persons falling within Article 49(2)(a) to (d) of the Order (including high net worth companies and unincorporated
associations); and (c) any other persons to whom it may otherwise lawfully be communicated (all such persons together being
referred to as “relevant persons”).

This research report must not be acted on or relied on by persons who are not relevant persons. Any investment or investment
activity to which this research report relates is available only to relevant persons and will be engaged in only with relevant
persons. Any person who is not a relevant person should not act or rely on this research report or any of its contents. This
research report must not be distributed, published, reproduced or disclosed (in whole or in part) by recipients to any other
person.

Disclaimer for Canadian Persons

This research report is a product of Edelweiss Securities Limited ("ESL"), which is the employer of the research analysts who have
prepared the research report. The research analysts preparing the research report are resident outside the Canada and are not
associated persons of any Canadian registered adviser and/or dealer and, therefore, the analysts are not subject to supervision by
a Canadian registered adviser and/or dealer, and are not required to satisfy the regulatory licensing requirements of the Ontario
Securities Commission, other Canadian provincial securities regulators, the Investment Industry Regulatory Organization of
Canada and are not required to otherwise comply with Canadian rules or regulations regarding, among other things, the research
analysts' business or relationship with a subject company or trading of securities by a research analyst.

This report is intended for distribution by ESL only to "Permitted Clients" (as defined in National Instrument 31-103 ("NI 31-103"))
who are resident in the Province of Ontario, Canada (an "Ontario Permitted Client"). If the recipient of this report is not an
Ontario Permitted Client, as specified above, then the recipient should not act upon this report and should return the report to
the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any Canadian person.

ESL is relying on an exemption from the adviser and/or dealer registration requirements under NI 31-103 available to certain
international advisers and/or dealers. Please be advised that (i) ESL is not registered in the Province of Ontario to trade in
securities nor is it registered in the Province of Ontario to provide advice with respect to securities; (i) ESL's head office or
principal place of business is located in India; (iii) all or substantially all of ESL's assets may be situated outside of Canada; (iv)
there may be difficulty enforcing legal rights against ESL because of the above; and (v) the name and address of the ESL's agent for
service of process in the Province of Ontario is: Bamac Services Inc., 181 Bay Street, Suite 2100, Toronto, Ontario M5J 2T3 Canada.

Disclaimer for Singapore Persons

In Singapore, this report is being distributed by Edelweiss Investment Advisors Private Limited ("EIAPL") (Co. Reg. No.
201016306H) which is a holder of a capital markets services license and an exempt financial adviser in Singapore and (ii) solely to
persons who qualify as "institutional investors" or "accredited investors" as defined in section 4A(1) of the Securities and Futures
Act, Chapter 289 of Singapore ("the SFA"). Pursuant to regulations 33, 34, 35 and 36 of the Financial Advisers Regulations ("FAR"),
sections 25, 27 and 36 of the Financial Advisers Act, Chapter 110 of Singapore shall not apply to EIAPL when providing any
financial advisory services to an accredited investor (as defined in regulation 36 of the FAR. Persons in Singapore should contact
EIAPL in respect of any matter arising from, or in connection with this publication/communication. This report is not suitable for
private investors.
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