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Manoj Vaibhav Gems ‘N’ Jewellers Limited 

Issue Snapshot: 
Issue Open: Sep 22 – Sep 26, 2023 
 
Price Band: Rs. 204 – 215 
 
*Issue Size: 54,099,027 eq sh (Fresh Issue of Rs 
210.0 cr + Offer for sale of 2,800,000 eq sh) 
 
Reservation for:  
QIB                                 upto            50% eq sh    
Non-Institutional         atleast        15% eq sh 
((including 1/3rd for applications between Rs.2 
lakhs to Rs.10 lakhs)) 
Retail                             atleast        35% eq sh 
 
Face Value: Rs 10 
  
Book value: Rs 93.05 (June 30, 2023) 
 
Bid size: - 69 equity shares and in multiples 
thereof  
 
100% Book built Issue 
 
Capital Structure:  
Pre Issue Equity:                  Rs.        39.08 cr 
*Post issue Equity:              Rs.        48.85 cr 
 
Listing: BSE & NSE 
 
Book Running Lead Managers: Bajaj Capital 
Limited, Elara Capital (India) Private Limited  
 
Sponsor Bank: Axis Bank Ltd & Kotak Mahindra 
Bank Ltd 
 
Registrar to issue: Bigshare Services Private 
Limited 
 
Shareholding Pattern 

Shareholding Pattern 
Pre issue 

% 

Post issue 

% 

Promoter and Promoter 

Group  
100.0 74.27 

Public  & Others 0.00 25.73 

Total 100.0 100.0 

*=assuming issue subscribed at higher band 
Source for this Note: RHP  
 

 
 
 

Background & Operations: 
Manoj Vaibhav Gems ‘N’ Jewellers Limited (Vaibhav Jewellers), is a leading regional 
jewellery brand in South India led by a first generation woman entrepreneur Mrs. 
Bharata Mallika Ratna Kumari Grandhi along with her daughter Grandhi Sai 
Keerthana. It is a hyperlocal jewellery retail chain with presence in the micro markets 
of Andhra Pradesh & Telangana with 13 showrooms (inclusive of two franchisee 
showrooms) across 8 towns and 2 cities. It has a market share of ~4% of the overall 
Andhra Pradesh and Telangana jewellery market and ~10% of the organised market 
in these two states in FY2023. It was one of the earlier entrants in the organised 
jewellery retail market of Andhra Pradesh and continue to focus on regional 
expansion into the high growth untapped regions within the micro-markets of 
Andhra Pradesh & Telangana thereby creating a market for branded jewellery in the 
area of its operations. In FY 2023, the total market size of Andhra Pradesh and 
Telangana was USD 3.3 Bn and USD 2.8 Bn respectively. While the Andhra Pradesh 
jewellery market is expected to grow to USD 6.3 Bn by FY 2027 at a CAGR of ~18%, 
the Telangana market is expected to grow to USD 5.3 Bn during the same period at a 
CAGR of ~18%. 
 
It caters to all economic segments of the micro markets of Andhra Pradesh and 
Telangana through its dedicated branded showrooms and has a strong rural market 
focus and a dedicated urban focus also. It has positioned itself as a retailer focussed 
on ‘Relationships, by Design’ where it focuses on offering designs, high quality, 
transparency and customer service to its customers.  The Company connects with 
target groups through exhibitions to understand the taste and preference of the 
customers through its “Go to Marketing Strategy”. Rural markets have a larger pie of 
the retail jewellery market and the inelasticity of rural demand for gold offers large 
potential for growth. 77% of its retail showrooms are in Tier 2 and Tier 3 cities 
catering to the semi urban and rural demand of Andhra Pradesh and Telangana. The 
remaining 15% of its retail showroom are located in Mini Metro city of Hyderabad 
and 8% of its showroom is located in Tier 1 city of Visakhapatnam catering to the 
urban consumers. Vaibhav Jewellers follow a hub & spoke model with small sized 
showrooms operating peripheral to the larger showrooms. This allows it to offer new 
products to the semi urban and rural customers on a continuous basis and capture a 
share of that market. Rural market in the state of Andhra Pradesh and Telangana 
contributes 50-52% of the total jewellery market in FY 2023 in these two states.  
 

The Company has designed and developed a website – www.vaibhavjewellers.com, 

for its online sales in addition to other online market places. Its website can be easily 
navigated and is user friendly for online shopping, enquiries, live videos shopping 
options. It serves as a strong starting point to display of its varied collection and to 
push online sales that would transcend beyond southern boundaries and make a 
strong case for pushing the brand to other micro-markets as well as states. The e-
commerce initiative of the company also enables it to reach out to its global 
customer base located at various locations. Further, the e -commerce is directly 
linked to the retail showroom which enables direct selling via augmented reality and 
video conferencing. It procures jewellery on an outright basis from its list of suppliers 
as well as it supplies bullion to job workers for creating varied designs of jewelleries 
as per its specifications. It sells a wide range of gold, silver, diamond jewellery and 
precious gemstones and other jewellery products with wide collection of designs to 
meet the needs of all types of customers on all occasions throughout the year 
including festivals, weddings, special days such as Akshaya Tritiya and all other 
festive occasions. 
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Manoj Vaibhav Gems ‘N’ Jewellers Limited 

Objects of Issue: 

The Offer comprises of the Fresh Issue and an Offer for Sale by the Promoter Selling Shareholder.  

 

Offer for Sale 

The Promoter Selling Shareholder will be entitled to the respective portion of the proceeds of the Offer for Sale after deducting its 

portion of the Offer related expenses and relevant taxes thereon. The Company will not receive any proceeds from the Offer for Sale 

and the proceeds received from the Offer for Sale will not form part of the Net Proceeds. 

 

Objects of the Fresh Issue 

The Net Proceeds from the Fresh Issue are proposed to be utilized towards the following objects:  

 To Finance Establishment of proposed 8 new showrooms, i.e.  
 Capital expenditure cost for the proposed eight (8) new showrooms 
 Inventory cost for the proposed eight (8) new showrooms; and 

 General corporate purposes.  
 

Utilisation of Net Proceeds 

The Net Proceeds are proposed to be utilised in the following manner: 

Particulars (In Rs million) 
Amount which will 

be financed from Net 
Proceeds 

Estimated deployment of Net Proceeds 
Amount 

Fiscal 2024 Fiscal 2025 

To Finance Establishment of proposed eight (08) new showrooms;   
 

Estimated capital expenditure cost for the proposed eight (8) new showrooms 120.00 30.00 90.00 

Estimated inventory cost for New Showrooms proposed to be opened 1600.15 400.04 1200.11 

Sub-total 1720.15 430.04 1290.11 

General corporate purposes * * * 

Total * * * 

 

Competitive Strengths 

 Key leading home-grown regional brand built on hyperlocal retail strategy 

 Early mover advantage in the state of Andhra Pradesh 

 Focus of fortifying business through Rural Market focus 

 Through operating ethos of ‘Relationships, by Design’ Vaibhav Jewellers offers diverse product designs at varied price range to 
customers across budget bracket. 

 Go to Market strategy is key business enabler thereby providing wider market reach; deep customer connects and has enabled it to 
build a loyal customer base Experienced promoter and professional senior management team enabling seamless strategy 
implementation and business Operations 

 Employees and Customers are real Brand Ambassadors 

 Ability to define operating parameters and internal control measures that enables to perform as well as grow business across the 
micro market of Andhra Pradesh and Telangana and also other jurisdictions through e -commerce platform. 

 

Business Strategy: 

 Expand in the untapped sections of the micro markets of Andhra Pradesh and Telangana and develop those markets for organized 
jewellery sales. 

 Focus on further strengthening rural focus and improving sales from existing showrooms. 

 Deepen customer relationships by enhanced focus on Go-to-Market strategy to strengthen customer engagement Focus on 
augmenting Brand strength. 

 Invest to enhance product portfolio by offering wider spectrum of designs and thereby improve the sales of Premium Jewellery. 

 Strengthen Inventory Management practices. 

 Leverage on e-commerce platform to reach customers beyond brick and mortar network. 
 
Key Concerns  

 Business depends on the strength of its brand and reputation. Failure to maintain and enhance its brand and reputation, and any 
negative publicity and allegations in the media against it, may materially and adversely affect the level of market recognition of, 
and trust in, its services, which could result in a material adverse impact on its business, financial condition, results of operations 
and prospects. 
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Manoj Vaibhav Gems ‘N’ Jewellers Limited 

 Current locations of showrooms may become unattractive, and suitable new locations may not be available for a reasonable price 
or acceptable terms and exposure to all of the risks associated with leasing real estate and any adverse developments. 
 

 Impact, current and continuing of the COVID-19 pandemic on business and operations, or a similar public health threat. 
 

 Ability to renew existing leases or secure new leases for its existing or new showrooms, or offices on commercially acceptable 
terms. 
 

 Competition in the industry in which Vaibhav Jewellers operates in. 
 

 Ability to successfully manage the introduction of new products. 
 

 Non-availability or high cost and significant fluctuations in the price of quality gold bullion. 
 

 Failure to anticipate and respond to changes in trends and changing customer preferences in a timely and effective manner. 
 

 Any adverse change in regulations and/or policies of the Reserve Bank of India regulating sourcing of gold under the gold loan 
scheme. 
 
 

Disclaimer:  
This report has been prepared by HDFC Securities Ltd and is solely for information of the recipient only. The report must not  be used as a singular basis of any investment decision. The views 
herein are of a general nature and do not consider the risk appetite or the particular circumstances of an individual investor; readers are requested to take professional advice before investing. 
Nothing in this document should be construed as investment advice. Each recipient of this document should make such investigations as they deem necessary to arrive at an independent 
evaluation of an investment in securities of the companies referred to in this document (including merits and risks) and should consult their own advisors to determine merits and risks of such 
investment. The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such 
information has not been independently verified and no guaranty, representation of warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information 
and opinions are subject to change without notice. Descriptions of any company or companies or their securities mentioned herein are not intended to be complete. HSL is not obliged to update 
this report for such changes. HSL has the right to make changes and modifications at any time.  
This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, 
state, country or other jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject HSL or its affiliates to any 
registration or licensing requirement within such jurisdiction.  
If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the attention of the sender. This 
document may not be reproduced, distributed or published in whole or in part, directly or indirectly, for any purposes or in any manner.  
Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or price, or the income derived from 
them. In addition, investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively assume currency risk. It should not be considered to be taken as an 
offer to sell or a solicitation to buy any security.  
This document is not, and should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments. This report should not be construed as an 
invitation or solicitation to do business with HSL. HSL may from time to time solicit from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.  
HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sel l the securities of the company(ies) mentioned herein 
or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the company(ies) discussed 
herein or act as an advisor or lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and 
opinions.  
HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made or any action taken on basis of 
this report, including but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in the NAVs, reduction in the dividend or income, etc.  
HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in the report, or may make sell or 
purchase or other deals in these securities from time to time or may deal in other securities of the companies / organizations described in this report. As regards the associates of HSL please refer 
the website. 
HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in 
the past twelve months.  
HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from t date of this report for services in 
respect of managing or co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory service in a merger or specific transaction 
in the normal course of business.  
HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. 
Accordingly, neither HSL nor Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of our Research Analysts is not based on any specific 
merchant banking, investment banking or brokerage service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion from the information 
presented in this report.  
Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of the subject company. We have 
not received any compensation/benefits from the subject company or third party in connection with the Research Report.  
HDFC securities Limited, I Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 
3400 Fax: (022) 2496 5066  
Compliance Officer: Murli V Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600  
For grievance redressal contact Customer Care Team Email: customercare@hdfcsec.com Phone: (022) 3901 9400 
HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018; IRDA Corporate Agent License No.: CA0062; SEBI 
Research Analyst Reg. No.: INH000002475; SEBI Investment Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193  
Investment in securities market are subject to market risks. Read all the related documents carefully before investing. 
Mutual Funds Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing. 
Registration granted by SEBI, membership of BASL (in case of IAs) and certification from NISM in no way guarantee performance of the intermediary or provide any assurance of returns to 
investors. 
 
This report is intended for non-Institutional Clients only. The views and opinions expressed in this report may at times be contrary to or not in consonance with those of Institutional Research 
of HDFC Securities Ltd. and/or may have different time horizons.  Mutual Fund Investments are subject to market risk. Please read the offer and scheme related documents carefully before 
investing.     


