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Sector Update 

D’Mart Ready sustains competitive advantage 

We analyzed price trend of 125 products across D’Mart Ready, Jiomart and 

Big Basket in key consumer categories of Loose grocery items, dairy, 

packaged food, beverages, personal care and home care. We observed that 

out of 125 products that we compared, the price gap (Nov’23 vs Aug’23) 

between D’Mart Ready & Big Basket increased for 40% of products, while for 

Jiomart the trend was mixed with 36%/24% of products seeing gap 

increase/decrease. D’Mart Ready continues to remain most competitive in 

online retail led by 1) sustained price gap with BB & Jiomart 2) rising 

consumer activations and advertising and 3) increase in delivery 

charges/higher cart value for free delivery by other channels. 

We note that Ecom in Grocery and Food is witnessing accelerated growth due 

to rising acceptance of quick commerce. However, quick commerce is 

gaining ground at the expense of Mom and Pop stores while formats like 

Hypermarts and online platforms (D’Mart Ready, JIO, Big Basket, Amazon) 

continue to cater to monthly/bi-weekly grocery requirements. We expect 

D’Mart Ready to sustain strong growth due to sourcing and scale advantages. 

We expect D’Mart Ready to report sales of Rs48bn with EBIDTA loss of 

R424mn by FY26 with full turnaround by FY28. Retain ‘Buy’ on D’Mart with 

DCF based TP of Rs4724 

FMCG products see selective prices & consumer offers - Loose grocery 

continued to witness price increase from August levels. Packaged 

food/beverages, saw limited price fluctuations as inflation seems to have peaked 

out in these categories while HPC saw price increase for 40-45% of product across 

platform. Select brands in Pulses, Shampoo, Toothpastes and Dairy have seen 

price increase.  

Gap increase for D’Mart Ready/Big basket: Jiomart witnessed mixed trend – 

Price gap between D’Mart ready/Big basket increased significantly for loose 

grocery, however Diary/Packaged food saw mixed trend with PCH seeing gap 

decrease across products in Nov’23 vs Aug’23. For Jiomart, the trend was mixed, 

with ~30% product matching D’Mart Ready prices. 

Loose grocery – D’Mart Ready continues to improve 
competitiveness 

 Loose grocery continues to witness price increase, as D’Mart 

Ready/Jiomart/Big Basket saw a price increase in 50%/58%/63% of products 

in Nov’23 vs 59%/46%/63% (our sample) in Aug’23. As 67% of loose grocery 

items witnessed decrease in MRP vs Aug’23, discounts on MRP went down 

over past 3 months. 

 D’Mart Ready improved price gap across categories vs Big Basket continuing 

the trend of Aug’23 (In May’23 the trend was opposite). Inflationary pressure is 

more visible in Big Basket similar to what we saw in Aug’23, Jiomart trend was 

mixed like that of Aug’23. 

 The quantum of price gap increase in D’Mart Ready/Big Basket was higher as 

compared to Aug’23. D’Mart ready also improved price change gap with 

Jiomart than in Aug’23.  
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Avenue Supermarts (DMART IN) 

Rating: BUY | CMP: Rs4,115 | TP: Rs4,724 

Key Financials - Consolidated 

Y/e Mar   FY22 FY23 FY24E FY25E 

Sales (Rs. m) 4,28,396 5,20,118 6,41,960 7,92,177 

EBITDA (Rs. m)  36,373  42,277  53,410  68,030 

  Margin (%)  8.5  8.1  8.3  8.6 

PAT (Rs. m)  23,785  26,285  33,793  43,948 

EPS (Rs.)  36.7  40.5  52.1  67.8 

  Gr. (%)  59.2  10.5  28.6  30.1 

DPS (Rs.)  -   -   -   10.0 

   Yield (%)  -   -   -   0.2 

RoE (%)  16.0  15.1  16.6  18.3 

RoCE (%)  20.2  20.0  21.9  24.2 

EV/Sales (x)  6.2  5.1  4.1  3.4 

EV/EBITDA (x)  72.9  62.9  49.7  39.0 

PE (x)  112.2  101.5  78.9  60.7 

P/BV (x)  16.6  14.3  12.1  10.3 
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 D’Mart Ready Continue to improve pricing v/s BB/ Jiomart 

Grocery Volume 
D’Mart Ready/ Big Basket D’Mart Ready/Jiomart 

Nov Aug Gap Nov Aug Gap 

Chana dal 1 kg -19% -8.2% -11.1% 5% -8.2% 13% 

Moong dal 1 kg -14% 0.0% -13.5% -3% 2.8% -5% 

Green moong dal chilti 500 gm -15% -1.3% -13.8% 5% 5.4% 0% 

Tur dal 1 kg 1% 8.8% -7.9% 8% 8.8% -1% 

Urad dal 500 gm -11% -6.9% -4.6% 6% 5.2% 1% 

Masoor dal 1 kg -19% -16.7% -2.7% -12% -6.3% -6% 

Rajma 500 gm 5% 71.2% -66.3% 9% 23.8% -14% 

Moong 500 gm 6% 6.3% -0.1% 1% 14.9% -14% 

Chowli small 500 gm  21.0%     

Source: Company, PL 

Dairy – Prices increase; mixed trend in price gap 

 The MRP for 37% of the products increased in Nov’23 compared to Aug’23 

despite onset of flush season as inflationary conditions persisted in key dairy 

inputs.  

 D'Mart Ready/Big Basket/Jiomart experienced price increases in 50% 

/24%/48% of the 25 products we compared. Availability of products has 

improved in Jiomart compared to August 2023.   

 D’Mart Ready saw mixed trend in terms of gap increase vs Big basket/Jiomart, 

however price competitiveness improved with Big basket. 

 D’Mart Ready saw mixed trend for price gap 

Dairy Volume 
D’Mart Ready/ Big Basket D’Mart Ready/Jiomart 

Nov Aug Gap Nov Aug Gap 

Amul Butter 500 gm -4% 1.1% -4.7% 0% 0.0% 0% 

Amul Butter 100 gm -7% -5.4% -1.5% 0% 1.9% -2% 

Nutralite butter 500 gm -6% -11.2% 5.5% 0% -7.9% 8% 

Nutralite butter 100 gm -4% 6.3% -10.3% 9% 13.3% -4% 

Britannia cheese slices 200 gm -6% -0.6% -4.9% 1% 0.0% 1% 

Britannia cheese cubes 200 gm -8% -10.4% 2.8% 0% 0.0% 0% 

Source: Company, PL 

Packaged food & beverages – Prices stable, D’Mart/BB 
gap decreases  

 Packaged food saw no significant price change in Nov’23 vs Aug’23 however 

price gap saw an increase for most of the products for D’Mart Ready v/s Big 

basket, while D’Mart Ready/Jiomart matched prices for most of the products in 

this category with price gap showing mixed trend 

 Beverages experienced minimal price changes. However, the gap between 

D'Mart Ready and Big Basket increased for most of the products, mirroring the 

trend observed in August 2023 
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 D’Mart Ready/BB saw gap increase, while Jiomart matched prices  

Packaged food Volume 
D’Mart Ready/ BigBasket D’Mart Ready/Jiomart 

Nov Aug Gap Nov AUg Gap 

Britannia bourbon 600 gms -21% -14.4% -7.0% 0% 0.0% 0% 

Cadbury Oreo 100 gms -9% -8.6% 0.0% 7% 0.0% 7% 

Lays 90 gm -34% -17.5% -16.5% -6% 0.0% -6% 

Maggi  560 gm NA -13.0% NA 0% 0.0% 0% 

         

Beverages Volume 
D’Mart Ready/ BigBasket D’Mart Ready/Jiomart 

Nov Aug Gap Nov Aug Gap 

Tata Tea 1 kg -25% -30.3% 5.8% 0% -12.7% 13% 

Lipton green tea 25 bags -21% -14.7% -6.5% -15% -3.3% -12% 

Nescafe jar 95 gm -18% -12.6% -5.4% 0% -3.3% 3% 

Source: Company, PL 

Personal care & Hygiene –BB saw significant gap 
decrease with D’Mart Ready 

 PCH saw a mixed trend of pricing in Nov’23 vs Aug’23, wherein D’Mart 

Ready/Big Basket/Jiomart increased prices of ~42%-44% products Shampoos 

and Toothpastes saw price increase in select brands. 

 Gap between D’Mart Ready and Big Basket decreased across product 

categories in PCH, opposite to the trend in Aug’23 wherein price gap 

decreased for most of the products, but the trend was mixed in case of Jiomart. 

 Big Basket saw gap decrease for most products 

PCH Volume 
D’Mart Ready/ Big Basket D’Mart Ready/Jiomart 

Nov Aug Gap Nov Aug Gap 

Dove soap 75 gms  -2.8%     

Nivea body lotion 400 ml 11% 4.0% 7.4% 5% -11.1% 16% 

Garnier men facewash 150 gm 2% -11.6% 13.5% -4%   

Ponds talcum powder 100 gm -15% -14.8% 0.0% -8% -8.0% 0% 

Indulekha hair oil 100 ml -25% -28.8% 3.9% -6% 0.0% -6% 

Parachute coconut oil 300 ml  -14.9%  0% -2.0%  

Dove conditioner 175 ml -13% 6.0% -19.4% -8%   

Sunsilk Shampoo 650 ml -37% -44.3% 7.4% 0% 0.0% 0% 

Nivea Fresh Natural deo 150 ml -17% -7.0% -9.7% 0% -20.1% 20% 

Nivea women deo 150 ml -6% -21.5% 15.8% -6% 0.0% -6% 

Source: Company, PL 

Home Care – No much change in pricing 

 This category was stable in terms of pricing across product line. 

 Price gap trend was mixed with price gap increase/decrease having same 

share of ~50%. 
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 Price gap trend was mixed in case of HCP 

Home Care Volume 
D’Mart Ready/ BigBasket D’Mart Ready/Jiomart 

Nov Aug Gap Nov Aug Gap 

Surf excel  1 kg -8.2% 0.5% -8.7% -9% 0.5% -10% 

Tide - Lemon & mint  6kg  -19.2%  -9% -12.1% 4% 

Surf Excel liquid detergent  2 L -13.8% -18.8% 5.0% -12% 0.0% -12% 

Lizol  2 L -1.3% -2.3% 1.0% 1% 0.0% 1% 

Source: Company, PL 

Festive offers ran across platforms 

 Jiomart, D'Mart, and Big Basket offered festive promotions across their product 

lines. However, among the three platforms, Jiomart had the most offers and 

employed aggressive marketing across social platforms, surpassing the efforts 

of the other two. 

 Jiomart continue its aggressive marketing strategies during festive 

season 

 

Source: Company, PL 
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 Price gap show mix trend for BB/Jiomart over D’mart ready in Nov’23 

Particulars  Volume MRP D’Mart Ready Jiomart 
D’Mart / 
Jiomart 

Big Basket 
D’Mart Ready 

/ Big Basket 

Dairy        

Amul Butter 500 gm 285 275 275 0.0% 285 -4% 

Amul cheese slices 100 gm 85 81 0  85 -5% 

Amul taaza toned milk 1 L 74 70 69 1% 72 -3% 

Amul fresh cream 1 litre  220 205 0  205 0% 

        

Packaged food        

Britannia Goodday 600 gms 135 90 90 0.0% 100 -10% 

Parle hide and seek 100 gms 30 25 0  27 -7% 

Lays 90 gm 50 33 35 -5.7% 50 -34% 

Maggi  560 gm 112 87 87 0.0% 0 0% 

        

Beverages        

Tata Tea 1 kg 570 400 400 0.0% 530 -25% 

Horlicks Chocolate Delight  500 gm 249 189 NA  294 -36% 

        

Grocery        

Fortune sunflower oil 1 L 135 114 114 0 110 4% 

Saffola gold oil 5 L 945 859 0  859 0% 

Borges extra light olive oil 2 L 2700 1725 0  0 0% 

Gowardhan ghee 1 L 749 689 630 9% 749 -8% 

Aashirvaad atta 10 kgs 568 483 479 1% 481 0% 

India gate basmati rice-classic 1 kgs 243 195 199 -2% 197 -1% 

Dawaat super Basmati rice 5 kgs 1095 719 719 0% 751 -4% 

Tata salt 1 kg 28 24 24 0 24 0% 

        

Personal Care & Hygiene        

Lux soap 4*125 gm 330 255 306 -16.7% 257 -1% 

Glow and lovely cream 110 gm 246 196 210 -6.7% NA 0% 

Parachute coconut oil 300 ml 127 0 99 0.0% 121 0% 

Sunsilk Shampoo 650 ml 730 369 369 0.0% 548 -37% 

Colgate strong 200 gm 130 120 125 -4.0% 125 -4% 

Dettol handwash 200 ml 100 94 92 2.2% 94 0% 

Lifebuoy handwash 750 ml 199 NA 0  NA 0% 

        

Home care        

Ariel detergent (Top load) 1 kg 330 269 0  290 -7% 

Surf Excel liquid detergent  2 L 430 349 395 -12% 405 -14% 

Freshwrapp 72 mtr 650 329 465 -29% 0 0% 

Vim bar  200 gm * 4 86 79 0  86 -8% 

Lizol  2 L 440 391 389 1% 396 -1% 

Source: Company, PL 
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Analyst Coverage Universe 

Sr. No. Company Name Rating TP (Rs) Share Price (Rs) 

1 Asian Paints Accumulate 3,387 2,960 

2 Avenue Supermarts BUY 4,724 3,920 

3 Britannia Industries Hold 4,801 4,527 

4 Colgate Palmolive Hold 1,948 2,034 

5 Dabur India Accumulate 597 530 

6 Emami Accumulate 564 519 

7 Hindustan Unilever Hold 2,786 2,548 

8 ITC  Accumulate 492 450 

9 Jubilant FoodWorks Hold 505 529 

10 Kansai Nerolac Paints Accumulate 351 306 

11 Marico  Hold 556 532 

12 Metro Brands Accumulate 1,231 1,208 

13 Mold-tek Packaging Hold 918 882 

14 Nestle India Accumulate 25,471 24,245 

15 Pidilite Industries Hold 2,644 2,458 

16 Restaurant Brands Asia Accumulate 145 114 

17 Titan Company Accumulate 3,387 3,275 

18 Westlife Foodworld Hold 844 883 

 

PL’s Recommendation Nomenclature 

Buy  : > 15% 

Accumulate : 5% to 15% 

Hold : +5% to -5% 

Reduce : -5% to -15% 

Sell : < -15% 

Not Rated (NR) : No specific call on the stock 

Under Review (UR) : Rating likely to change shortly 
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ANALYST CERTIFICATION 

(Indian Clients) 

We/I Mr. Amnish Aggarwal- MBA, CFA, Mr. Vishwa Solanki- PGDM - Finance Research Analysts, authors and the names subscribed to this report, hereby certify that all of the views 
expressed in this research report accurately reflect our views about the subject issuer(s) or securities. We also certify that no part of our compensation was, is, or will be directly or 
indirectly related to the specific recommendation(s) or view(s) in this report. 

(US Clients) 

The research analysts, with respect to each issuer and its securities covered by them in this research report, certify that: All of the views expressed in this research report accurately 
reflect his or her or their personal views about all of the issuers and their securities; and No part of his or her or their compensation was, is or will be directly related to the specific 
recommendation or views expressed in this research report. 

DISCLAIMER 

Indian Clients 

Prabhudas Lilladher Pvt. Ltd, Mumbai, India (hereinafter referred to as “PL”) is engaged in the business of Stock Broking, Portfolio Manager, Depository Participant and distribution for 
third party financial products. PL is a subsidiary of Prabhudas Lilladher Advisory Services Pvt Ltd. which has its various subsidiaries engaged in business of commodity broking, 

investment banking, financial services (margin funding) and distribution of third party financial/other products, details in respect of which are available at www.plindia.com. 

This document has been prepared by the Research Division of PL and is meant for use by the recipient only as information and is not for circulation. This document is not to be reported 
or copied or made available to others without prior permission of PL. It should not be considered or taken as an offer to sell or a solicitation to buy or sell any security. 

The information contained in this report has been obtained from sources that are considered to be reliable. However, PL has not independently verified the accuracy or completeness 
of the same. Neither PL nor any of its affiliates, its directors or its employees accepts any responsibility of whatsoever nature for the information, statements and opinion given, made 

available or expressed herein or for any omission therein.  

Recipients of this report should be aware that past performance is not necessarily a guide to future performance and value of investments can go down as well. The suitability or 

otherwise of any investments will depend upon the recipient's particular circumstances and, in case of doubt, advice should be sought from an independent expert/advisor. 

Either PL or its affiliates or its directors or its employees or its representatives or its clients or their relatives may have position(s), make market, act as principal or engage in transactions 
of securities of companies referred to in this report and they may have used the research material prior to publication. 

PL may from time to time solicit or perform investment banking or other services for any company mentioned in this document. 

PL is a registered with SEBI under the SEBI (Research Analysts) Regulation, 2014 and having registration number INH000000271. 

PL submits that no material disciplinary action has been taken on us by any Regulatory Authority impacting Equity Research Analysis activities. 

PL or its research analysts or its associates or his relatives do not have any financial interest in the subject company.  

PL or its research analysts or its associates or his relatives do not have actual/beneficial ownership of one per cent or more securities of the subject company at the end of the month 
immediately preceding the date of publication of the research report.  

PL or its research analysts or its associates or his relatives do not have any material conflict of interest at the time of publication of the research report. 

PL or its associates might have received compensation from the subject company in the past twelve months. 

PL or its associates might have managed or co-managed public offering of securities for the subject company in the past twelve months or mandated by the subject company for any 
other assignment in the past twelve months.    

PL or its associates might have received any compensation for investment banking or merchant banking or brokerage services from the subject company in the past twelve months. 

PL or its associates might have received any compensation for products or services other than investment banking or merchant banking or brokerage services from the subject 

company in the past twelve months 

PL or its associates might have received any compensation or other benefits from the subject company or third party in connection with the research report. 

PL encourages independence in research report preparation and strives to minimize conflict in preparation of research report. PL or its analysts did not receive any compensation or 
other benefits from the subject Company or third party in connection with the preparation of the research report. PL or its Research Analysts do not have any material conflict of interest 

at the time of publication of this report. 

It is confirmed that Mr. Amnish Aggarwal- MBA, CFA, Mr. Vishwa Solanki- PGDM - Finance Research Analysts of this report have not received any compensation from the companies 
mentioned in the report in the preceding twelve months 

Compensation of our Research Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions.  

The Research analysts for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its 
or their securities, and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report. 

The research analysts for this report has not served as an officer, director or employee of the subject company PL or its research analysts have not engaged in market making activity 
for the subject company 

Our sales people, traders, and other professionals or affiliates may provide oral or written market commentary or trading strategies to our clients that reflect opinions that are contrary 
to the opinions expressed herein, and our proprietary trading and investing businesses may make investment decisions that are inconsistent with the recommendations expressed 
herein. In reviewing these materials, you should be aware that any or all o the foregoing, among other things, may give rise to real or potential conflicts of interest.  

PL and its associates, their directors and employees may  (a) from time to time, have a long or short position in, and buy or sell the securities of the subject company or (b) be engaged 
in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the subject company or act as an 
advisor or lender/borrower to the subject company or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions. 

US Clients 

This research report is a product of Prabhudas Lilladher Pvt. Ltd., which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) 
preparing the research report is/are resident outside the United States (U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are 
not subject to supervision by a U.S. broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or 

regulations regarding, among other things, communications with a subject company, public appearances and trading securities held by a research analyst account. 

This report is intended for distribution by Prabhudas Lilladher Pvt. Ltd. only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. Securities and Exchange Act, 
1934 (the Exchange Act) and interpretations thereof by U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major 
Institutional Investor as specified above, then it should not act upon this report and return the same to the sender. Further, this report may not be copied, duplicated and/or transmitted 
onward to any U.S. person, which is not the Major Institutional Investor.  

In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain business with Major 
Institutional Investors, Prabhudas Lilladher Pvt. Ltd. has entered into an agreement with a U.S. registered broker-dealer, Marco Polo Securities Inc. ("Marco Polo").  

Transactions in securities discussed in this research report should be effected through Marco Polo or another U.S. registered broker dealer. 
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